Export Summary

January

U.S. exports of horticultural products to all countries in January totaled $863 million, up 4 percent from January 2002.  Categories with the greatest increases from January 2002 were fruit and vegetable juices, (up 19 percent to $58 million), wine and beer, (up 18 percent to $50 million), tree nuts, (up 15 percent to $100 million), essential oils, (up 14 percent to $61 million), and processed fruit (up 11 percent to $51 million).    

January 2003 exports to Canada, the top market, were up 3 percent from January 2002 to $278 million.  Exports to the European Union (EU) rose 2 percent to $150 million, while sales to Japan rose 4 percent to $114 million, sales to Mexico rose 18 percent to $84 million, and sales to China rose 15 percent to $19 million.  December exports to Hong Kong declined 26 percent to $26 million, while sales to Korea also declined 10 percent to $25 million.  

Exports for the October 2002-January 2003 period were up 5 percent from the October-January 2002 level, at $3.9 billion.  Essential oils exports were up 20 percent to $256 million, wine and beer exports were up 17 percent to $236 million, tree nut exports were up 16 percent to $635 million, fresh fruit exports were up 5 percent to $687 million, and fruit and vegetable juice exports were up 3 percent to $215 million.  Exports of processed vegetables declined 2 percent, to $536 million.  

Exports to Canada rose 9 percent to $1.2 billion for the October 2002-January 2003 period, exports to the EU rose 6 percent to $769 million, and exports to Japan rose 5 percent to $501 million.  Exports to Korea rose 7 percent to $108 million.  Exports to Mexico increased 3 percent to $375 million.  Exports to Hong Kong dropped 14 percent to $138 million and exports to Taiwan dropped 7 percent, to $82 million.  The fastest growing major markets for the first 4 months of Fiscal Year (FY) 2003 include:  United Arab Emirates, up 33 percent to $38 million, Australia, up 27 percent to $47 million, China, up 23 percent to $74 million, and India up 13 percent to $46 million, from the same period in FY 2002.   

